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From left, San
Diego Sport
Innovators
program manager
Nick Roth, director
of business
development
Renne Catalano
Gussman and
Executive Director
Bob Rief stand
outside the

sports and active
lifestyle startup
accelerator’s
office in Solana
Beach. The group
recently rebranded
and expanded

its offerings for
emerging growth
companies.

port Innovators Ups t ame

To Help Cos. and Entrepreneurs

San Diego Sport Innovators (SDSI), a business de-
velopment organization for sports and active lifestyle
startups, has expanded and rebranded its flagship
accelerator program.

Solana Beach-based SDSI is a nonprofit group that
funds its work via annual membership dues paid by
companies that go through the 20-week accelerator
and through members of its board of directors and
advisory board.

The organization started as Connect SI, a program
of Connect, the region’s first startup accelerator. In
2010, it adopted the SDSI name, and in 2015 it became
an independent organization. However, it retained for
its accelerator the same name as Connect’s long-run-
ning program for life science and tech companies,
Springboard.

Now SDSI has renamed that program SDSI Accel-
erator. It is accepting applications for its next cohort
through Aug. 20 from companies with $100,000 to
$2 million in revenue. The renamed program will
continue to offer companies a team of mentors with
which they will work to refine a business plan, ready
for investment and prepare to grow and scale. A year-
long membership with the organization — required to
participate — costs $2,000.

The organization, in tandem with the rebrand,
has also added a free, one-day workshop for aspiring
entrepreneurs, SDSI Gateway. That’s intended as a
resource for entrepreneurs and companies that aren’t
yet ready for an accelerator.

“You can come in and learn from A to Z what it
takes to start a business,” said Dana Rowley, SDSI’s
mentoring programs coordinator.

Mentors from SDSI will talk about the essentials of
launching a startup, from how to validate a business
idea to whether, when and how to protect intellectual
property.

“We hope it will better prepare people to come into
an accelerator like ours,” Rowley said. “Obviously
we’re building a funnel for ourselves, but it will help
others as well.”

SDST has also added a Masters mentoring program
for established sports and active lifestyle (SAL) com-
panies with at least $2 million revenue that are seeking
confidential guidance from the organization’s roster of
industry veterans.

“Just because youre a mature company doesn’t
mean you are without challenges,” Rowley said. “Of-
tentimes it’s kind of hard to get that help or support...
finding someone that has the industry experience that
really understands your background is pretty rare, so
we wanted to leverage that Rolodex that we have of

this really deep industry experience to help even more
mature companies get better.”

Renne Catalano Gussman, director of business de-
velopment at SDSI, said the changes were prompted
by the growth of the SAL sector.

More than 80 graduates have gone through the
SDSI program. The organization says 87 percent
remain in business, and that its graduates have col-
lectively created more than 500 jobs and raised more
than $84 million. SDSI says it’s actively working to
support more diversity in the SAL sector, and that 46
percent of the companies that have gone through its
accelerator are woman-led or founded.

Homegrown startup Bold Brew, founded by two
engineers while they were students at San Diego
State University, went through the SDSI accelerator
program earlier this year.

Started by founders Jake Solomon and Jack
Doheny, both 23, the company sells canned cold brew
and nitro coffee that’s marketed as an alternative to
energy drinks for skaters, surfers and others in the
action sports community looking to stay amped.

Its products are distributed through more than 300
retailers, including a number of local Target stores—a
coup that the pair hope will lead to broader pickup by
the big-box store chain — and online on the company
website and via Amazon.

Solomon and Doheny anticipate that the company,
which has raised an undisclosed total of funds from
angel investors and family offices in addition to $1,000
from SDSU’s Zahn Innovation Platform Launchpad
while in school and $5,000 from friends and family,
will bring in revenue of “just under” $500,000 this year.

They credit the SDSI accelerator with connecting
them with local investors and others in the San Diego
innovation ecosystem.

“The best part has been the relationships we’ve been
consistently able to build,” Doheny said.

“We were almost a little re-
luctant to sign up because we —gee==TEEE=———
only had $5,000 or $10,000
in the bank, but we really
saw the value in working
with these mentors and
getting involved in the
San Diego entrepreneur-
ial community in a more
targeted sense.”

To apply for the SDSI
Accelerator or learn more
about its other programs,
visit sdsportinnovators.org.
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Senturia Setting Up Company

Deckard Technologies Inc., headed by local serial
entrepreneur Neil Senturia, recently raised just shy
of $370,000 of a $500,000 offering.

It’s unclear what product or service the company
is developing or commercializing — Senturia didn’t
respond to a request for comment — but according
to LinkedIn, the company recently hired at least
three former Qualcomm engineers. Qualcomm, of
course, has laid off about 1,500 people in recent
months, most locally, but it is not clear whether
these Deckard employees were among them, or
simply jonesing for a taste of the startup life.

Senturia is listed as CEO on a document filed
with the U.S. Securities and Exchange Commission,
and the address for the company is the same as
Senturia’s early-stage VC fund, Blackbird Ventures.

PH Ignite Offers Resources to Startups

A law firm with a presence in San Diego has
launched an effort to raise its profile in the startup
community.

Paul Hastings, which has about 30 attorneys at
its San Diego office, recently debuted PH Ignite, a
website with resources for startups such as documents
and information on company formation and growth.

Scott Oross, a locally based lawyer in the corpo-
rate practice of Paul Hastings who joined the firm’s
San Diego office 17 years ago, is among the firm’s
partners who led the PH Ignite effort.

The site is similar to those other law firms have
debuted historically, such as Cooley Go, launched by
Cooley LLC in 2014.

Oross said he is seeing levels of startup activity
locally that match those he witnessed in the dot-com
boom — and that the firm wants to highlight its
expertise in the area as it continues to grow.

“We want people to know we’re here,” he said.
“This is work with emerging companies that a num-
ber of us at Paul Hastings have done for decades.”

Past’s Healing Presence

A local company developing therapies to im-
prove quality of life for the elderly recently an-
nounced the launch of a digital therapeutic device
intended for those with Alzheimer’s disease, other
dementias and social isolation.

The product, by Dthera Sciences, is called
ReminX. It is a scalable delivery method for Rem-
iniscence Therapy, a common behavioral interven-
tion used to treat these conditions.

The product, delivered via a computer tablet de-
signed for seniors, uses an Al chatbot and propri-
etary emotional recognition software.

Edward Cox, CEO of Dthera Sciences, said the
product would allow Reminiscence Therapy to be
delivered to thousands for “a little over” $1 daily.

The company said a clinical pilot study con-
ducted through UC San Diego showed ReminX
reduced anxiety, depression and emotional distress
in patients with dementia.

“There is currently a great void in treating mood
symptoms often seen in patients with dementia,”
said Vincent Filoteo, a UCSD professor of psy-
chiatry and lead investigator in the study. “Rem-
iniscence Therapy is a well-validated treatment
for these symptoms in both dementia and social
isolation. A tool that can digitally deliver Reminis-
cence Therapy in a consistent and highly accessible
manner has the potential to have an even greater
impact on mood symptoms, and would most likely
also improve cognition and quality of life.”
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